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Welcome!
fm g{mf y&wrr@ here.

Al image generation has opened a world of
creative possibilities. With the right prompt,
you can turn ideas into breathtaking visuals

in seconds. \“

This guide is designed to help you write clear, \

precise, and powerful prompts that produce h

professional-quality images every time. ‘ ‘

Whether you're a designer, marketer, content

creator, business owner, or just getting started, A great prompt is not about

you'll find practical formulas, real examples, complicated words,

and ready-to-use prompts inside. it's about clear ideas.

Let’s unlock the full creative power of Al oy 4 - ol
together! 9 7?{

@ WHO IS THIS GUIDE FOR?

Content Creators & Social
Media Managers

Step-by-step prompt building techniques

Business Owners & Entrepreneurs

3
(0,
Universal prompt formula that works anywhere =
=
&

Designers, Artists & Freelancers

Real-world prompt examples across categories ’ s
Gl P 9 “1: Marketers & Advertisers

Ready-to-use templates and cheat sheets Stidents. Bolicaions & Leanars

@
@
I 0 Camera, lighting, composition & style guides
&
@
@

Pro tips, shortcuts, and common mistakes to avoid Photography Enthusiasts

QUICK TIP Remember
The more specific your prompt, Al is the tool. Your prompt

the better your results. is the creative direction.

f Your imagination is limitless. Let’s make every prompt powerful! +




. CHAPTER 2 .

WHY PROMPTS
MATTER

Your Prompt is the Blueprint.
Al is the Artist.

Al image models are incredibly powerful, but
they need clear instructions. A well-crafted
prompt communicates your vision in detail,
guiding the Al to create images that match
your imagination.

. + SEE THE DIFFERENCE -

X ) VAGUE PROMPT

A house in the mountains

) DETAILED PROMPT

“A modern wooden cabin in the mountains
overlooking a lake, surrounded by pine
trees, during sunset with warm golden

light, ultra realistic, 8K"

Result: Generic, unclear, not what
you imagined.

Result: Specific, detailed, and exactly
what you wanted.

©

KEY POINT

The quality of the final
image depends far less
on the Al model and
far more on the quality
of your prompt.

PRO TIP

Think like a director.
The more detail you
give, the better the
Al understands your
creative vision.

s

©)

Small details create big differences.

www.idealicl.com
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+
STRONG PROMPTS HELP YOU

Get more accurate
and relevant results

Save time and
iterations

Achieve professional
quality images

Maintain style
consistency

Bring creative ideas
to life faster

Stand out in your
projects and content

REMEMBER: A great prompt is clear, detailed, and intentional.

COMMON MISTAKE

Being too vague or
assuming the Al will
“figure it out” on its
own. Always be clear
and specific.

0332-0431668




A great prompt is built with clear, detailed elements. When you include
these components, the Al understands your vision and creates better images.

SUBJECT

Who or what is the main focus?

ACTION
What is happening?

ENVIRONMENT

Where is the scene taking place?

STYLE

What artistic or visual style?
& J LIGHTING
WAL How is the scene lit?

COMPOSITION

How is the frame arranged?

CAMERA

Which camera and settings?

COLOR PALETTE

What colors dominate the scene?

MOOD

What feeling does it create?

QUALITY / DETAILS
What level of quality and detail?

UNIVERSAL PROMPT FORMULA

Example:

A young woman reading a book

Example:
Sitting by the window and
drinking coffee

Example:
Medern Scandinavian library
with wooden furniture

Example:
Editorial photography

Example:
Warm morning sunlight coming
through the window

Example:
Eye level, medium shot,
centered composition

Example:
Canon EQS RS, 85mm lens,
f/1.8

Example:
Warm cream, brown,
soft green, natural colors

Example:
Calm, cozy, peaceful
and relaxed

Example:
Ultra realistic, highly detailed,
8K, professional photography

Create a [STYLE] image of [SUBJECT] performing [ACTION]

inside [LOCATION].

Lighting: ... | Camera:.. | Composition: ...

Mood: ... | Quality:.. | Details:.. |

www.idealicl.com

| Colors: ...

Aspect Ratio: ...
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-o LIGHTING

‘_‘_‘—'—-—-—-—._f._.l

THINK OF IT LIKE THIS

Al is the artist.
Your prompt is the
creative brief.

*

More details =
More accurate
results

Be clear,
specific and
intentional

Use the right
structure

Small details

create big
differences

Practice makes
your prompts
perfect

090000

0 PRO TIP

@ Start with the subject and action.

& Add environment and style.

@ Define lighting, compesition and camera.
@ Refine with colors, mood and quality.

£ Review and adjust if needed.




UNIVERSAL . == |
PROMPT FORMULA

Use this formula as a structure for any type of image.
Fill in the details to communicate your vision clearly to the Al.
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+
SUBJECT .
Describe the main subject Prompt: EXAMPLE: COMPLETE PROMPT
Who or what E ¥
is in the image? inictad ‘ ‘
;ﬁ;lf” Desciibe the action, — Create a cinematic image of a
happe' ning? activity or interaction. lone explorer (SUBJECT) walking
through an abandoned futuristic
;ﬁiﬂzﬂﬂﬁé % N city during heavy rain (ACTION)
escribe the place Prompt: : - _ .
Where is the scene and surroundings. at nlght ELIGHTING)' Neon |lght5
taking place? reflect on wet streets, with
P mist and atmospheric fog
o R Define the art style, Prompt: (ENVIRONMENT). Cyberpunk
e reference or mood. le (STYLE .
visual style? style ( ), dramatic
Tr—_— composition using leading lines,
o N Describe the light Prompt: low angle shot (COMPOSITION),
lit? SouUECe AT ity shot on Sony A7R IV, 24mm wide
P p—— lens, f/2.8 (CAMERA). Dominant
e et Define the angle, Prompt: colors of blue, purple and neon
aranigadd sheSfypeanciffaming, pink (COLOR PALETTE) creating
AT a mysterious and intense mood
R Specify camera, Prompt: (MOOD). Ultra realistic, highly
and settings? EnSEnd Eciigs. detailed, 8K quality (QUALITY),
i P e aspect ratio 16:9 (ASPECT
Wiesk, Describe the main Prompt: RATIO).”
a. ok colors and tones.
dominate?
oS0 " Define the emotion Prompt:
T.ﬂ."hat feeling does or atmosphere.
it create? QUICK TIP
QUALITY /D ET;ﬂfl LS Deliine thie qualliy, T Be clear and specific.
::.T;;f::r'-?f quality detail level and clarity. @ Add more details for better results.
s @ Use the right order of elements.
ASPE(‘?T RATIO Choose the aspect Prompt: @ Keep your language natural.
What size or ratio or orientation. @ Refine and adjust your prompt.
format?
KEY REMINDER ¥ m Y
The more clearly you describe your vision, - -
the better the Al can bring it to life. CLEAR PROMPT BETTER IMAGE GREAT RESULTS

B www.idealicl.com
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The Heart of Your Image

The subject is the main focus of your image. The more
specific and detailed you are, the better the Al understands
who or what to create.

KEY POINT
A clear subject makes your image strong,
relevant, and professional.

VAGUE VS. SPECIFIC SUBJECT
X VAGUE (Weak Subject) . + SPECIFIC (Strong Subject)

O HOW TO DESCRIBE A STRONG SUBJECT

Too general, unclear or not helpful, Clear, specific and detailed. . Be Specrﬁc B
@l  Use exact details, not general words.
© Amen (’.,':J & A confident middle-aged businessman
= wearing a navy blue suit ' Include Key Details
& A woman @ & A young woman with long hair, Add age, gender, clothing, colors,
reading a book accessories, etc.
@ Acar [’:J @ Ared vintage sports car parked
5 on the beach +;, Add Perscnality
e Ad >) Describe expression, posture,
= =/ @ A golden retriever puppy e o8 r:ood po
© A house [3:1 playing in the grass i
i @ A modern wooden cabin o Use Descriptive Words
© People ® with large glass windows Use strong adjectives to make
© Atree Q,\J @ A happy family of four walking your subject vivid.
ek d‘ Focus on Your Goal
- & Atall pine tree in a snowy mountain Think about the purpose of your

image and describe accordingly.

Object / Product

6 Lifestyle

A confident middle-aged A young woman in workout A black luxury SUV parked A golden retriever puppy A luxury wristwatch with a
businessman with short black clothes stretching on a yoga on a wet city street at running in a green field black leather strap and
hair and a light bead, wearing raat in a bright modern night with neon lights with a playful and happy gold details on a dark
a navy blue suit. home. reflecting. expression. background.
PRO TIP E Al SHORTCUT COMMON MISTAKE
Imagine you are explaining the subject Use this structure: Being too vague or assuming the
to a photographer. The more details [Who/What] + [Key Details] + Al will understand what you mean.
you give, the better the result. [ExpressionfAction] + [Look/Style] Always be clear and specific.

www.idealicl.com
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ACTION

Bring Your Scene to Life

The action describes what the subject is doing. %
It adds energy, purpose, and movement to your image.
Clear action helps the Al create more dynamic

and engaging visuals.

- J\\"'h
R MOVEMENT

o

&® INTERACTION

@ exeression

KEY POINT
A strong action makes your image
more realistic, natural, and interesting.

©

COMMON ACTION CATEGORIES

2 et iy SOV -
Runining, jumging, walking, flying, tuming, spinning, etc.
Unclear, boring Clear, detailed
@ INTERACTION or less effective and engaging
Taking, shaking hands, holding, touching, plying, helping, etc.
Walki 31 @ Walking across a
WORK / ACTIVITY © Walking ( b b2 0
Whiting, coocki working, bullding. painti studying, et
e Sl i € Sitting (») @ Sitling by a fireplace
reading a book
EMOTIOMAL EXPRESSION O Worki G F
Smiling, laughing, crying, thinking, surprised, excited, etc. g 2} @ Working on a laptop
in & cozy café
Runni (») £ . Y
SPORTS / FITNESS © Runing > @ Talking with a friend
Playing sports, exercising, Bting, training, competing, etc. O Eati 3 St aming
k. @ Running on the beach
CREATIVE ACTION 0 Playing ) at sunrise
Drawing, designing, singing, dancing. performing, etc. & Eating pizza at an
) Looking =) outdoor restaurant
RELAXATION " @ Playing guitar on
Satting, lying down, meditating. resting. enjoying the view, etc. » stage
@ Looking at the stars
through a telescope
- — EXAMPLE ACTION PROMPTS
A& Movement ## Interaction 55 Work / Activity @- Emotional 4=+ Sports / Fitness

The Complete Guide to Al Image Prompts

A woman jogging Two businessmen A student writing notes A little boy laughing A man lifting weights
along a forest trail shaking hands and in a notebook while joyfully while playing during a gym
at survise. smiling in an office. studying in a library. in the park. workout.

PRO TIP Al SHORTCUT

Combine action with detall, Add this structure:
emotion, and environment

for powerful results, [Style] + [Lighting] + [Mood]

www.idealicl.com

[Subject] + [Action] + [Environment] +

Jehangir Ahmed

@) rureose

4  eneroy

“Good action tells a story in a single frame."”

VAGUE vs SPECIFIC ACTION

HOW TO WRITE
STRONG ACTIONS

*

@  Be Specific
ey

Describe exactly what
is happening.

Add Detail
Include how, where,
and why.

iiii

Use Verbs
Strong action verbs
create impact.

Show, Don't Tell
Let the action visually
tell the story.

Match the Mood
Choose actions that
fit the atmosphere.

® ¢ O

¢ Relaxation

@ Creative Action

A woman painting
a beautiful landscape

on a canvas.

A person sitting by
the lake enjoying
the sunset.

COMMON MISTAKE

Being too vague or using weak
verbs reduces the quality and
impact of your image.
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ENVIRONMENT

The World Around Your Subject

The environment sets the scene and adds context, depth,

and realism to your image. It includes the location, background,
surroundings, time of day, weather, and atmosphere.

A well-described environment helps the Al create a more
immersive and believable image.

KEY POINT
A detailed environment transforms a simple
scene into a powerful visual story.

KEY ELEMENTS OF ENVIRONMENT

VAGUE vs. SPECIFIC ENVIRONMENT

O HOW TO DESCRIBE
LOCATION A STRONG ENVIRONMENT
Where the scene takes place
(city, forest, beach, room, space, etc.) Unclear, generic or Clear, detailed and 9 Be Specific
less effective engaging MName the location and
TIME OF DAY & eii © ‘hiy pins aes key surroundings.
o = . sicle misty pine fores
::d’::i-;:e:‘:ﬁi‘;::::'"g- s e s aming _i* Define Time & Weather
€ Aroom & A cozy modem v Add time of day and
WEATHER ving room with weather conditions.
Sunny, cloudy, rainy, foggy, snowy, e Ratithg
windy, stormy, etc. & City & Abusy futuristic ﬂ Add Atmosphere
ity street at night Describe the mood or
0 SEASON e Withinach Eghta feeling of the scene.
Spring, summer, autumn, winter Q a snowy mountain
valley during sunset “A Include Background Details
ATMOSPHERE / MOOD © Beach @ A tropical beach Mention important background
Calm, mysterious, dramatic, peaceful, with turquoise water elements for depth.
energetic, eerie, efc. and paim frees
@ Space & Outer space with @ Match with the Subject
BACKGROUND DETAILS distant galaxies and Ensure the environment
Mountains, buildings, trees, rivers, glowing nebula supports the story and
furniture, lights, patterns, etc. subject.

Urban Night Cozy Interior

EXAMPLE ENVIRONMENTS IN ACTION

Mountain Landscape

Tropical Beach

Futuristic City

Forest Morning

A rainy city street at night A cozy lving room with Snowy mountains under A tropical beach with A misty forest in the A futuristic city with
with neon lights and warm lighting, weoden a clear blue sky with palm trees, golden sand early moming with soft ftying cars and towering
reflections. furniture and plants. pine trees in the foreground. and clear blue water. sunlight filtering throwgh. skyscrapers.

PROTIP
The more sensory details
you add, the more realistic

and immersive your image
will be.

@ Al SHORTCUT
Use this structure:
[Location] + [Time of Day] + [Weather] +
[Key Elements] + [Atmosphere / Mood)

COMMON MISTAKE
Using too little detail or skipping the

environment makes the image look flat
and unconvincing.

0332-0431668
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Art Direction
s I I L E Visual Tone
L]
Define the Look & Feel =
Style determines the artistic or visual approach
of your image. It sets the tone, emotion, and influence
creative direction. Choosing the right style helps
the Al produce visuals that match your vision. A
Creativity

KEY POINT
A well-chosen style gives your image
personality, consistency, and impact.

VAGUE vs. SPECIFIC STYLE o HOW TO CHOOSE THE RIGHT STYLE
@ v

Use styles that fit your goal (marketing, storytelling, art, etc.).

Unclear, too general Clear, detailed and engaging

. ) o - @@  Know Your Audience
N I C tic lighting, realistic . /
© Nicestyle 2 © Cnemetic Rghting. resfstic stplo @\ Different styles appeal to different people.
e @ Watercolor painting, soft and
Artistic > s
© . dreamy e Consider the Mood
@ Cool look > @ 3D render, ultra realistic Use style to create the right emotion.
5 @ Minimalist line art, black and 4
© Good quality > Bite Co Be Consistent ' .
Keep the style consistent for a professional result,
© Modern look » @ Vintage film photography,
grainy texture 8 Use References
Mention artists, movements or styles for accuracy.

POPULAR STYLE EXAMPLES

Photorealistic Cinematic Fantasy / Concept Art Watercolor Minimalist Vintage / Retro

Ultra realistic, sharp Dramatic lighting, Imaginative, epic scenes Soft brush strokes, Clean, simple, Old-school look,
details, natural lighting. wide angles, storytelling with rich colors and colorful, artistic and focused on essential grain, faded colors,
atmosphere, intricate details. hand-painted feel. elements. nostalgic feel.

3D Render Line Art Abstract Anime / Manga Qil Painting Black & White

W
pr

Computer generated, Outline based, Shapes, colors and Stylized characters, Rich textures, bold Timeless, elegant,

realistic 30 modeling simple, clean textures that create vibrant colors, brush strokes, classic high contrast or soft
and lighting. and versatile. visual impact. expressive vibe. painting feel. monochrome.
PRO TIP E Al SHORTCUT COMMON MISTAKE
Combine style with good lighting, Use this structure: Using too many mixed styles
Cﬂmpﬂ'ﬁitiﬂn and details for [SU‘D]ECI] + [A:[i(m] + [Emimnment]- confuses the Al and reduces
outstanding results. [Style] + [Lighting] + [Mood] + [Details] the quality of the image.

www.idealicl.com
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]

DIRECTION
Whaere the light
comes from
QUALITY

. Hard, soft,

Shape Mood, Depth & Realism it

Lighting is one of the most powerful elements in INTENSITY
Bright

visual storytelling. It controls mood, highlights details, o

creates depth, and guides the viewer's eye.

Good lighting turns a simple scene into ;OLDR

farm, cool,

an extraordinary image. neutral, colored
EFFECT

Shadows, contrast,
highlights, rim light

KEY POINT
Great lighting makes your image look
natural, professional, and emotionally powerful,

VAGUE vs. SPECIFIC LIGHTING

Unclear, generic Clear, detailed and

HOW TO DESCRIBE LIGHTING EFFECTIVELY

{}} Specify the Direction
; Use exact directions like left, right, front, back, top, side, etc.

or less effective engaging
. Define the Quality
© Good lighting > @ Golden hour sunlight from the left V" Choose between soft, hard, diffused, natural, artificial, etc.
© Bright light > @ Soft diffused window light I Set the Intensity
d . ol Mention brightness level: soft, bright, dim, high contrast, etc,
@ Nice light > [ DI_'amatlr. low-key lighting
with strong shadows Choose the Color
@ Dark mood L @ MNeon lights casting colorful glow & Add color temperature: warm, cool, neutral, golden, blue, ete.
€ Sunlight > & Backlit rim light with lens flare + + Add Special Effects
¥ Include shadows, reflections, rim light, flare, glow, etc.
COMMON LIGHTING TYPES (EXAMPLES)
-‘.: NATURAL LIGHT -@- GOLDEN HOUR d SOFT DIFFUSED LIGHT ’ DRAMATIC LIGHTING -@- BACKLIGHTING -;Q_,- NEON /[ COLORED LIGHT
"N ool
-~
~
R |

Uses sunlight for a

realistic and organic

look. Perfect for
outdoor scenes.

Example Prompt:

“Mountain landscape

at sunrise with soft
natural light.”

Warm, soft sunlight

during sunrise or
sunset. Creates a
magical, cinematic mood.

Example Prompt:
“Portrait of a woman
in a field during golden

hour.”

Light spread evenly,
reduces harsh shadows.
Ideal for portraits and

product photography.

Example Prompt:
“Mirarmalist product photo
with soft diffused window
light.”

Strong contrast between
light and shadow.
Creates tension and

powerful impact.

Example Prompt:
“Clese-up portrait of a man
with dramatic side lighting
and deep shadows.”

Light comes from behind
the subject. Adds depth,
separation and a glowing

outline.

Example Prompt:
“Weman standing in a field
with backlight and rim
light at sunset.”

Uses colored or neon
lights to create a
stylized, futuristic
atmasphere,

Example Prompt:
“Cyberpunk city street
with neon lights and
wet reflections.”

PRO TIP
Think of lighting as the mood painter
of your image. The right light can turn
an average scene into art.

COMMON MISTAKE
Ignoring lighting details or using
conflicting descriptions can make
the image look flat or unnatural.

E Al SHORTCUT
Use this structure:
[Typel + [Direction] + [Quality] +
[Intensity] + [Color] + [Effect]

A

www.idealicl.com
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Arrange Elements with Purpose.
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L

BALANCE
Distribute visual
weight evenly.

FOCUS

Make the main
subject stand out.

ol DEPTH
Composition is how the elements are arranged A il v
within the frame. A strong composition guides o
the viewer's eye, creates balance, adds depth, FLOW

. Guide the viewer's
and makes your image more powerful e ki
and visually appealing.

HARMONY

Enzure all elements

KEY POINT work well together.

Good composition turns a good image
into a great one. It tells a clear story
and leaves a lasting impact.

o HOW TO IMPROVE COMPOSITION
VAGUE vs. SPECIFIC COMPOSITION

X VAGUE (Weak) +" SPECIFIC (Strong)

Unclear or random arrangement Theughtful and intentional arrangement

Use the Rule of Thirds
Place key elements along the grid lines or intersections.

/) Lead the Eye
© Objects placed randomly % © Subject placed with purpose Use lines, paths, or shapes to guide attention to the subject.
© Mo clear subject ¥ @ Clear focal point u Simplify the Frame

Remove distractions and keep only what adds value.

@ Cluttered or confusing ¥ @ Clean and balanced

ép Balance the Scene
© Poor balance » @ Effective use of space Balance objects, colors, and space for visual stability.
0 Mo leading lines » @ Matural eye flow ﬂ Choose the Right Perspective

Experiment with angles — high, low, wide, or eye level.

Leave Breathing Space
Give your subject room to stand out. Avoid cramped framing.

COMPOSITION TECHNIQUES (EXAMPLES)

FRAMING SYMMETRY

rFe=3
[

RULE OF THIRDS

LEADING LINES
W

DEPTH & LAYERS NEGATIVE SPACE

Flace the subject on the Use lines (roads, fences, Use natural or architectural Create a sense of harmony Add foreground, middle Use empty space around

intersections for a natural rivars, etc.) to lead the elements to frame your using symmetrical ground, and background the subject to create
and balanced look. viewer's oye to the subject.  subject. arrangemants. for depth. impact and focus.
Example Prompt: Example Prompt: Example Prompt: Example Prompt: Example Prompt: Example Prompt:

“A lighthouse on the “A winding road leading “A historic building framed A wooden pier centered “Mountains in the “A hot air balloon in the

left third, ccean and

sunset sky.”

te a mountain range
under dramatic clouds.”

by an archway with
marning light.”

between calm lake
reflections at sunrise.”

background, trees in the
middle, rocks in front.”

sky with minimal clouds
and lots of space.”

PROTIP

Before generating, visualize your
frame. Ask: “Where is the subject?
What's in front, behind, and
around it?”

www.idealicl.com

Al SHORTCUT

Use this structure:

[Subject] + [Pasition] + [Foreground] +
[Background)] + [Depth] + [Space]

A

COMMON MISTAKE
Overcrowding the frame, poor
placement, or ignoring balance
can make the image feel messy
or unprofessional.

0332-0431668
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ANGLE
4 Whore the camen  -—-- 2S5
is placed
PERSPECTIVE

See the Scene Your Way o
o >=.. B

Jehangir Ahmed

Camera settings and angles determine how the

scene is captured. They control perspective, i
scale, focus, and viewpoint. The right camera r 1 FRAMING
choices help the Al create more realistic, La ::wn'r:? e ‘=
dynamic, and professional-locking images. i
@ The type of lens
KEY POINT o

a Camera choices shape the story,
perspective, and emotional impact
of your image.

VAGUE vs. SPECIFIC CAMERA PROMPTS

X VAGUE (Weak)

HOW TO USE CAMERA EFFECTIVELY COMMON CAMERA ANGLES

+ SPECIFIC (Strong) _@ Choose the Right Angle @ Eye Level
Unclear or generic Clear, detailed and engaging Pick an angle that supports your subject and story. Matural, everyday perspective.
@ Set the Perspective ‘ towingle
B Good angle » @ Low angle shot Decide how the viewer experiences the scene. Makes the subject look powerful
and dominant.
€ Mice shot » @ Rule of thirds composition r q.-' Control the Focus High Angle
L J Decide what is sharp and what is blured. kd Makes the subject look small
@ From far away » @ Aerial drone view or shows more background,
rfm Frame with Purpose
LiJ  Use framing techni for strong composits A0 B (B Eye Vi)
@ Closeup ¥» @ Extreme close-up of eyes ing iques ng composition. M Great for patterms, layouts
and large scenes.
© Wide view » @ Wide angle landscape shat @ Select the Lens
Mention the lens type for the desired effect. ® Over the Shoulder
fa - Creates a storytelling,
immersive viewpoint.
CAMERA SHOTS & EXAMPLES
WIDE SHOT MEDIUM SHOT CLOSE-UP EXTREME CLOSE-UP AERIAL SHOT OVER THE SHOULDER TILT-SHIFT SHOT
(Establishing) (Half Body) r {Macro) (Drone View) (oTs) [Miniature Effect)

.

Shows the entire scene Shows the subject Focuses on the subject’s Shows extrema detail High view from above Adds depth and Makes the scone ook
and surrgundings. with some background face or an object with of a small part of the to show scale and storytelling by showing Eke a miniature model.
detail, detail, subject. pattarn, SOMEoND’s parspoctive.
Example Prompt: Example Prompt: Example Prompt: Example Prompt: Example Prompt: Example Prompt: Example Prompt:
“A wide shot of a “A medium shot of a “A close-up portrait “An extreme close-up “An aerial shot of a “Over the shoulder A tilt-shift shot of a
rmountain Lake at man standing on a of a woman with soft of water droplets on tropical beach with shot of a man losking bursy city street that
sunrise with forest racky trail with light and natural o green leaf, ultra clear water and 8t & lake and looks like & miniature
in the foregrouwnd.” mountains behind him.” axpression.” detailed.” palm treas.” mauntains.” model.”
COMMON LENS TYPES FOCUS & DEPTH OF FIELD CAMERA SETTINGS YOU CAN MENTION
(3) Wide Angle (14-24mm) .71 Shallow Dopth of Field )  Aperture: /18, /4, /8, /11
more area, great for landscapos and intariors. ¥, Ssubject sharp, background blurred.
m Standard (35-50mm) Great for portraits. @ Shutter Speed: 1/1000s, 1/125s, 15
Matural por tive, close to what the eye sees. [ Deep Depth of Field @ 1S0: 100, 400, 800
pugii]  Telophoto (70-200mm) ¥ Everything in focus. Great for : S
Brings distant subjects closes, great foe porirats and wildlife. landscapaes. Z@-  White Balance: Warm, Cool, Daylight
|7 Selective Focus
Macra [100mm+) W Length:
3 Cap‘nur:s tiny datails with axtreme clarity. LL?‘. Focus on a specific arca to draw @ R e 2808y Bbwt Aersr
attention.
PRO TIP & Al SHORTCUT COMMON MISTAKE
Combine camera settings with other Use this structure: Ignoring camera details can make
elements (lighting, compasition, style) [Shot Type] + [Angle] + [Lens] + [Focus] +

for stunning results. [Setting] + [Subject] + [Environment)

www.id

your image lock flat, unrealistic,
or unprofessional.
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COLOR PALETTE

Set the Mood with the Right Colors

Color influences emotion, atmosphere, and the overall

Jehangir Ahmed

impact of your image. A well-chosen color palette creates
harmany, sets the tone, and helps communicate your
message instantly. The right colors make your image

more engaging, memorable, and professional.

HOW COLOR AFFECTS YOUR IMAGE

KEY POINT 9 o @ o
@ Colors speak before words do. At
The right palette can attract, inspire, Moaod Focus Harmony Impact
calm, energize, or motivate. Sets the emotional Guides attention Creates balance Makes your image
tone of the image. to what matters. and visual unity, memorable and
powerful.

® VAGUE (Weak) + SPECIFIC (Strong) ; ; @ Understand the Purpose
. Red Energy. passion, exc 3 Choose colors that match your message
Unclea i Clear, detailed and engagi
s e o ; e g . Orange  Wammth, enthusiasm, creativity, joy and goal.
. @ Sunset orange, deep purple . s . . e Know Your Audience
© Nice colors » b pi:i P PUrp Happindss, optimism, clarity, attarition Different colors appeal to different
le,
@ Green  Nature, growh, heatth, harmony peop
© Bright colors » © ::‘:_. blue a"dw‘:?t'"' gold . ; 9 Consider the Mood
CIRC IS . Blue Caim, trust, stabillty, profestionalin Salact colors that create the right
0 Dark colors » @ Charcoal gray, midnight blue . Purple  Lucury. creativity, imagination, wisdem emotional impact.
and muted silver N i ' i a o Limit Your Colors
© Good palette » @ Sage green, beige and S Lorve ks ol tes Seiity Use 3-6 main colors for a clean,
terracotta . Brown Stability, warmith, earthiness, comiort professional look.
L Ensure Contrast
© Warm tones » (] W:'m Tsr‘thT I;:es with . Black Elegance, powes, sophistication @ Make sure text and key elements
soft golden lig -
() White  Purity. simplicity, cloanfiness, space Spon.
e Lock at References
Use color palettes from photos, art,

brands or design tools.

POPULAR COLOR PALETTES (EXAMPLES)

WARM & VIBRANT COOL & CALM MINIMAL & MODERN NATURAL & EARTHY PASTEL SOFT DRAMATIC & BOLD

B8O @EeN eEese 2@,

Energetic, chearful Calm, p-eacelul and Clean, elegant and Warm, organic and Soft. gentle and Strong, luxuricus and

and eye-catching. refreshing, Perfect for professional, Ideal for balanced, Great for friendly. Bast for beauty, high-impact. Perfect for
Great for travel, food, health, nature, wellness business, tech, architecture environment, eco brands fashion, kids, and luxury, premium products
events, and lifestyle. and corporate themes. and product design. and organic products. feminine brands. and dramatic scenes.
PRO TIP Al SHORTCUT COMMON MISTAKE
Use color palettes from tools like: Use this structure in your prompts: + Using too many colors [makes image messy)
Coolors.co » Adebe Color + Canva Celer + Low contrast (elemeants look flat)
Pinterest = Behance + Unsplash [Color Palette] + (Main Colors] + + Colors that don't match the mood
[Tone/Mood] + [Lighting] + [Style] + Ignoring color harmony
+ Mot checking colors in the final image
Save your palettes and reuse them Example: 3 9
for consistency across your projects. “Teal and orange cinematic color palette, Keep it simple, harmonious and purposeful
warm sunset light, high contrast, realistic style.” for the best results.

www.idealicl.com 0332-0431668
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Set the Emotion, Tell the Story

Moaod is the emotional atmosphere of your image.

The Complete Guide to Al Image Prompts
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MOOD

It shapes how the viewer feels when they

look at it. By choosing the right moed, you
can create a deeper connection, influence
perception, and make your image

truly unforgettable.

Jehangir Ahmed

MOODS EVOKE
Emotion

. Creates a feeling
that connects.

©

Meaning
Adds depth
and interpratation.

Atmosphere
Sets the tone
of the entire scene.

Story
Helps convey the
message visually.

@ Impact

Makes the image
KEY POINT memaorable ard
Mood turns a beautiful image into a influential.

powerful experience. It’s the feeling
that stays in the vieswer’s mind.

VAGUE vs. SPECIFIC MOOD

MOOD ENHANCERS

HOW TO CHOOSE THE RIGHT MOOD

X VAGUE (Weak)

Unclear or genaric

Mice mood »
Good feeling »
Sad scene »

Happy atmosphere 3>

O @ 0 0 ©

Scary look »

HAFPY / JOYFUL

Bright light, vibrant colors,
open spaces, smiling faces,
energetic composition.
Example Promgt:

“Chaldren playing in & sunny
field with balloons, chearful
and vibrant mood.”

DRAMATIC / INTENSE

High contrast, dramatic
lighting. strong clouds,
bold compaosition.

Example Prompt:
“Thunderstorm over the
mountaing with lightning,”
dramatic intenze mood.”

PRO TIP

Close your eyes and imaging the feeling

+ SPECIFIC (Strong)

Clear, datailed and engaging

@ Peaceful sunrise with calm vibes
© Melancholic rainy day feeling
© Joytul celebration with enargy
@ Dark, mystoerious and eenie

© Romantic golden hour warmth

Know Your Purpose

you want to communicate,

Consider Your Audience
Think about what emaotion will
resonate with them.

Match the Subject
Choose a mood that fits the sub;
and the story.

Use Supporting Elements

should support the mood.

Be Consistent

N00DL O

the image for a strong impact,

Understand the message and emotion

Lighting, colors, composition, and style

Keep the mood consistent throughout

ject

COMMON MOODS & EXAMPLES

CALM / PEACEFUL MELANCHOLIC / SAD

——
—

Soft Bght. cool or pastel
colors, minimal elements,
still water, open sky.

Example Prompt:

“Peaceful lake at sunrise
with mountains in the
background, calm mood.”

ADVENTUROQUS f BOLD

Wide vierws, dynamic angles,
vibrant tones, sense of
axploration.

Example Prompt:

“Hiker on a mountain

peak overlooking a vast
valley, adventurcus mood.”

ROMANTIC / WARM

=

Warm golden light, soft
tones, intimate moments,
gentle composition.

Example Prompt:
“Couple watching the
sunsat on the beach,
romantic warm mood.”

SEREME / MINIMAL

—
)
N

Minimal elements, soft
tones, clean composition,
negative space.

Example Prompt:
"Minimalist sttill life with

a white vase and a single
green leaf, serene mood.”

Al SHORTCUT
Use this structure in your prompts:

Deszaturated colors, overcast
sky, solitude, reflective

composition.

Example Prompt:
“A lonely man sitting

a bench on a rainy day,

melancholic mood.”

ENERGETIC / EXCITING

Bright lights, mation,

vibrant colors, dyna
composition.

Example Prompt:

“City night lights with car

light tralls, energetic
axciting mood.”

A

P 8 ©

L X

Lighting
Bright, soft, dramatic, or low-key
lighting changes the mood instantly.

Color
Warm colors feel cozy & happy.
Cool colors feel calm & moody.

Weather

3 Sunny, foggy, rainy, or stormy
weather sets the tone.
Composition

Angles, framing, and space
influence how a mood feels.

Details
Small elements add emotion
and make the mood believable.

MYSTERIOUS / DARK

Low light, shadows, fog,
dark tones, hidden details,
dramatic atmosphere.

Example Prompt:
on “Foggy forest path at night
with a distant figure,
mysterious mood.”

NOSTALGIC / VINTAGE

Muted colors, warm tones,
film grain, classic elements,
timaless feeling.

ic

Example Prompt:
“Vintage car on an old
stripet, nostalgic vintage
maoad.”

COMMON MISTAKE
+ Ignoring mood (makes image feel empty)
= Mixing opposite moods (confusing result)

you want your image to create, Than use

[Subject] + [Action] + [Environment] +

= Mot matching mood with subject

ds that ibe that ing.
wards describe that feeling + Overdoing effects and losing emotion

[Moad] + [Lighting] + [Style] + [Details]

2-0431668

www.idealicl.cor




The Complete Guide to Al Image Prompts

o S CHAPTER . -

WITHOUT QUALITY MODIFIERS

QUALIT o el
MODIFIERS

Make Your Image Sharp, Clear & Professional

Jehangir Ahmed

Quality modifiers are powerful words and phrases
that improve the technical quality and level of detail
in your images. They ensure your Al-generated
images are high-resolution, crisp, realistic, and
visually stunning.

KEY POINT

The right quality modifiers can take your
image from average to extraordinary by
adding clarity, detail, and professionalism.

VAGUE vs. SPECIFIC QUALITY PROMPTS ESSENTIAL QUALITY MODIFIERS HOW TO USE QUALITY MODIFIERS

X VAGUE (Weak) ~* SPECIFIC (Strong) Resolution @ Be Specific
Lintlasr or ganarie Clear, detailed and gy 8K, 4K, uitra high resclution. high resoluticn Use clear and specific terms,
o Sharpnass nat general words.
O Good quality » @ Ultra high resolution. 8K detail Sharp focus, tack sharp, crisp dtails Q Combine Multiple Modifiers
O Detail Use 2-4 guality modifiers together
© HNice image » @ Crystal cloar, sharp focus Highly detalled, intricate details, fine details for best results.
© High resolution » @ Highly detailed, intricate @ Realism R 6 Match the Subject
Photorealistic, hyperrealistic. natural look Use realism for people, sharpness for
O Clear picture » @ Professional quality, studio grade 0 Clarity products, detail for nature, etc.
Crystal clear, ultra clarity, high definition Place Strategically
O Detailed » @ Realistic textures and skin detad Professionalism 9 Add modifiers at the beginning
O Resistic “ & Cuirits iy ittt e Professional quality, studic lighting, masterpiece or end of your prompt.
o Cleanliness o Avoid Overloading
Clean background, no noise, flawless Don't add too many modifiers.
Keep it natural and effective.
QUALITY MODIFIERS EXAMPLES (SEE THE DIFFERENCE)
LOW QUALITY PORTRAIT - LOW PORTRAIT - HIGH PRODUCT - LOW PRODUCT - HIGH NATURE - LOW NATURE - HIGH
(Weak Prompt) {Weak Prompt) (Strong Prompt) (Weak Prompt) (Strong Prompt) (Weak Prompt) [Strong Prompt)

Blurry, low detail, 8K ultra realistic, Soft shin, low clarity, Crystal clear, realistic Soft, blurry, low detail High detadl, sharp focus, Low detail, mated Vibeant, haghly detaled,
less realistic sharp and detailed less realistic skin detail, studio quality professional quality colors macro quality
@ Exampls Prompt: o f:"a"'“" Froyt @ Examplo Prompt: @ Example Frompt:
o Example Prompt: b Sorast vwldh & s ° Exarmple Prompt: A woman postrait, 0 Example Prompt: - — h, a Exsenple Prompt: A flrwer close-up,
=A forest with a river.” BK uitrs reslistic. g A WOrman portrai.” ultrn readistic, SK. " wrist watch™ B, uls suadintic, sharp "B it Close-up.” macro 3hot, ultra
] focus, detalled 3
shorp focus, highly mmul: studio c e *::‘T:‘:ﬂ.
detailed. ghting ™ #udio ghting Sk
@ PRO TIPS Al SHORTCUT 0 COMMON MISTAKES
e this structune in your prompts:
© Start with resolution: 8K, 4K, ultra high reselution. Uswile siructirs i you promess: L ol i s o cpu
. Subject] + [Action] + [Erwironment] +
& Add sharpness: Sharp focus, tack sharp, l o z =
b Y A [Style] + [Lighting] + [Composition] + (=] Ouar_lt.nadlng the prompt with too many quality
.| : Highly i ; ., intricate ils. [Carnara] + [Color Palotte] + [Mood] + madifiers.
© Add realism: Photorealistic, natural look. [Quality Modifiers] € Using conflicting terms (e.g., blurry + sharp).
@ Keep it balanced and relevant to your subject. Example: @ Ignoring subject-specific quality needs.
“A portrait of a man, professional photo, office @ Expecting high quality from a poorly written prompt.
Good quality modifiers don't just improve the image, background, cinematic style, soft lighting, rule
they make it stand out! of thirds compoaition, S0mm lens, natural colors. Use the right quality modifiers
confident mood, 8K ulira realistic, sharp focus,

highly detailed.” with the right balance for the best results.

www.idealicl.com 0332-0431668




IMAGE STYLES

Choose the Right Style for Your Vision

The Complete Guide to Al Image Prompts
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Image style defines the overall look and feel of your

image. From realistic photography to artistic illustrations,

the right style helps communicate your message clearly

and creates the exact visual impact you want.

@I

KEY POINT

Selecting the right style helps your image
connect with the right audience and
match the purpose perfectly.

PHOTOREALISTIC ANIME

Jehangir Ahmed

WATERCOLOR

OIL PAINTING

PENCIL SKETCH

VAGLE vs. SPECIFIC STYLE PROMPTS POPULAR STYLE CATEGORIES HOW TO CHOOSE THE RIGHT STYLE

X VAGUE (Weak) ~ SPECIFIC (Strong) 0 Realistic Styles @ Know Your Purpose
Photorealistic, cinemnatic, HDR, macre, decumentary Match the style with your message
Unclear or generic Clear, detalled and engaging x and goal,
e Artistic Styles
s ‘Watercolor, ol painting, acrylic, shetch, ink drawing e Know Your Audience
Pho listic, DSLR
0 Nice style » @ torealistic photo style G s 9 Choose a style that —
lustration Styles E ¥
@ Good look » @ Watercolor painting, soft wash Wector, flat design, line art, cartoon, 30 render youn, et Sudispce.
W s 9 Match the Mood
o - b e e @' il o Salact a styla that supports the
© Boautiful art ¥» @ Cybarpunk. noon lighting, futuristic Menimalist, abstract, geometric, futuristic, cyberpunk emotion and atmasplvere.
. N i 4 Retro & Vintage Styles Consider the Platform
© Cool drawing *» @ Minimalist vector illustration @ Vi photo, retro poster, film grain, 503 stye 9 i e e baiss
© Creative style » © Oil painting, impasto texture Fantasy & Concopt Styles certain platforms.
Fartasy art, sci-fi, surreal, concept art, matte painting @ Be Consistent
Use a consistant style for branding
and visual identity.
POPULAR IMAGE STYLES (EXAMPLES)
PHOTOREALISTIC CINEMATIC ANIME WATERCOLOR OIL PAINTING PENCIL SKETCH
qra e

_‘."- L]

Real-world kook with high diotad,
realistic kghting and textures,

Esampls Prompt:
“A serene mountain lake a4
Sunise, photonsalstic, ultra

Dramatic ighting, high contrast,
withe aspect, movie-ike fool

Exarnpls Prompt:
A man walking in a rainy city
at night, cinematic Bghting,

20 animar art stybe, vibrant Saoft, transparent colors,

codors, clean linos,
Examgls Prompt: Exampls Promgt:
“Anima bey wolching surmet

from rooftop, dramatic sky, walereolsr painting, oft

hand-painted waterookor effect

A hghthouse on recky thore,

Rich textunes, brush strokes,
classic oil painting look.

Exampls Prompt:
A streot cofo at night,
oll painting. thick brush

Monochroms sketch, pencil
lines, hand-drvwn look,

Exampls Prompt:
“Tha Eiffel Tower, pencil
sketch, detailed shading,

roalistic, B.”

3D REMDER

maoody atmosphaere.”

VECTOR ILLUSTRATION

datailed background.”

MINIMALIST

colors, artistic wash.”

CYBERPUNK

strokas, warm light,” black and white.”

RETRO VINTAGE FANTASY

3D modeled, realistic rendering,
sccurate lighting and thadews.

Exampls Prompt:

“Modern howse axtorior,
3d rondor, readistic highting,
uhra detsiled ™

“Businessman working on
Laptop, vector ilustration,
flat design.”

PRO TIP

» Combine style with athar elements for best results.

= Examplo: “Photorealistic + sunsat + mountain + lake™
» Experiment with different styles to find your best fie
* Save successful styles for future consistency.

WWW. i

“A plant in a white vase on
tablo, minsmakst stybo, neutral

background.”

Clean shapes, flat colors, Simple, clean, minimal Meon lights, futuristic eity,
scalable vector graphics, elernints and composition. dark and vibrant cobors,
Example Prompt: Example Prompt: Example Prompt:

“A futuriatic city street,
eyberpunk atyle, neon lights,
night, detailed

Al SHORTCUT

Ui this S1ruciuré in your prompts:
[Subject] + [Action] + [Environment] +
[Style] + [Lighting] + [Composition] +
[Color Palette] + [Mood] + [Quality]

Example: “A eozy cabin in the woods, sunset,
photorealistic, cinematic lighting, highly detailed.”

Old-school leok, vintage color
grading, retro feel,

Magical, imaginative world,
fantasy art style.

Example Prompt:

“A floating castle in the
sky. fantagy aet, opic
landscape.”

COMMON MISTAKES
« Mixing too mary different styles together.

Exampls Promgt:

“Wintage car on old streat,
rotro style, vintage color
tone, film grain”

Using unclear style terms.

Ignoring style consistency in o series.

Choesing a style that doesn’t match the message.
* Not checking reference images.

Be specific, consistent, and intentional
with the style you choose.
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PROMPT

Capture Stunning Photos with Al

Great photography prompts help Al generate
photos that look real, detailed, and professional.
Use the right camera settings, angles, lighting,
and composition to create breathtaking results

for

any purpose.

KEY POINT

controls every element of the shot,
from the camera to the composition.

VAGUE vs. SPECIFIC PHOTOGRAPHY PROMPTS

A well-structured photography prompt

ESSENTIAL PHOTOGRAPHY ELEMENTS

HOW TO WRITE FHOTOGRAPHY PROMPTS

[ X VAGUE (Weak) | + SPECIFIC (Strong) Gamora Start with the Subject
Y W & A crystal clear alpine lake Specify camera type and model, Be clear about what the photo is about.
with reflections at sunrise O Lens o Add the Setting
© A mountain photo & A dramatic mountain landscape Menticn lens type and focal length. Describe the location and background,
with moody clouds .
e e i @ Aperture Include Camera Details
€ A city picture ] l:-n-e-mntlc night ﬂfﬁ_cape Control depth of field and sharpness. Add camera, lens, aperture, 150, etc.
with waet street reflections
© A portrait of a girl @ Aclose-up portrait of a girl @ Shutter Speed . o Add Lighting Information
with soft natural light Control mation and light expasure. Specify the lighting type and direction.
8 A food photo @ Agourmet burger on a @ 150 ) -
wooden table, shallow depth Contral brightness and image clarity. @ Mention _cnmpnsmm A
of field Usa framing, angle, and perspective.
© Asunset @ White Balance
@ A golden sunset over the ooean Set the color tone and mood. 9 Add Mood and Atmosphere
£ A car photo with ot waves Fooua Describe the overall feel of the image.
& Ablack sports car on a @ Define what should beie sharp. @ Be Specific and Deseriptive
mountain road at sunsat @ Resolution The more details, the better the result,
Define image quality and detail,
PHOTOGRAPHY STYLES (EXAMPLES)
LANDSCAPE STREET WILDLIFE FOOD PRODUCT

ARCHITECTURE

-

Dulicious food,

Vast nature, wide views, Peaple, expressions, Candid moments, Animals in their natural Buildings, structuwres, Products, branding.
dramatic lighting, emaotions, close-ups. urban environments, habitat. interiors, details. teocure, styling. clean backgrounds.
Example Prompt: Example Prompt: Example Prompt: Example Prompt: Example Promgt: Example Prompt; Example Prompt:

“A stunning landscape of a " close-up portrait of o A rainy night streat in “A, lign walking in the “Modorm architoctural “A gourmet pasta dish, "B luxury watch on a
mountain lake at sundise, woanan, natural light, soft Tokyo, neon lights, wet grasslands, golden hour, busilding, wide angle, natural light, shallcw black background, soft
B, ultra realistic.” bokeh background.” paverment, cinematic.” telephoto shot.” clean lines, daylight.” depth of field.” studia lighting.”

O

PRO TIPS
Use real camers and lens names.

Specify lighting direction (front, side, back).
Maention time of day (golden hour, blue hour, etc.).
* Use compasition rules (nuide of thirds, leading lines).
« Add mood words (dramatic, peaceful, vibrant),

* Keep prompts detailed but clear.

The: more details you provide, the more realistic
and professional your image will be.

www.idealicl.com

Al PHOTOGRAPHY
PROMPT STRUCTURE
Use this structure in your prompts:

[Subject] + [Setting] + [Camera] +
[Lens] + [Aperture] + [Shutter Speed) +
[1SQ] + [Lighting] + [Compaesition] +
[Mood] + [Style] + [Quality]

Exarmple;

“Portrait of a man, forest background, Canon EOS
RS, B5mm lens, /1.8, 1/250s, IS0 200, soft natural
light, rule of thirds, peaceful mood, photorealistic
style, BK ultra detailed.”

o

COMMON MISTAKES

© Using too few details (vague prompts).
© Ignoring camera settings.
@ Hot mentioning lighting.

0 Owerloading the prompt with unnecessary
infarmaticn.

© Not specifying the mood or compasition.

Avoid these mistakes and use structured
prompts for the best photography results.
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PROMPTS

Create Stunning Product Images
That Sell

Well-written product prompts help Al generate
high-quality, professional images that highlight

features, materials, and details. Perfect for
e-commerce, ads, catalogs, and social media.

KEY POINT

The right product prompt showcases your
product beautifully and encourages
customers to buy.

VAGUE vs. SPECIFIC PRODUCT PROMPTS

X VAGUE (Weak) « SPECIFIC (Strong)

@ Aphoto of a watch @ A jusury wristwatch with black
leather strap on a marble surface
© Abottle of perfume © A glass perfume bottle with gold
cap on silk fabric
@ A chair @ A modern armchar in a
minimalist kiving room
& A pair of shoos 9 a pair of white running shoas
on a reflective surface
@ Ahandbag @ A jeather handbag on a
wooden table
O Alaptop @ A silver laptop open on a
clean desk
A coffes
Qiiveolfor vy Q@ A ceramic coffee mug with
steam on a wooden table
CLEAN WHITE LIFESTYLE DARK &

Crisp, cloan, and minimal
with white background,

Praduct in & real-life
it

Example Prompt:

“Wiredoss sarbuds in opon
charging cose, front view,
on a pune white background,
soft shadows, high detad”

O

Example Prompt:

“Perfumng bottle on a martle
wanity with flcawers and
gold accessories, soft
nabural Iigh|.‘

ooy I.ﬂh’ling,

PRO TIPS

= Use real product details (brand, material, color),

« Maention the purpose (e.g., e-commarce, ad, catalog).
= Use high-quality kghting and clean backgrounds.

= Add context or props for lifestyle shots.

« Keep the focus on the product.

Great product images build trust and increase sales!

Moody, dark bmh.gtumd
with dramatic lighting

Example Prompt:
“Black owar-gar haadphones
on dark background, low

surface, high contrast.”

ESSENTIAL PRODUCT ELEMENTS

Product Type
Specify the exact product and madel.

Material & Texture

Describe the material, finish, and texture,
Color

Mention the main color and any accents.
Size & Shape

Specify dimensions or proportions.
Features & Details

Highligght key features and important detads,

Angle & View
Front view, side view, top view, close-up, ete.

Lighting

Specify lighting type and direction,
Background

Describe the backgrownd and surface.

Mood & Styling
Set the mood, style, and overall feel

PRODUCT IMAGE STYLES (EXAMPLES)

DRAMATIC TOP VIEW / FLAT LAY PREMIUM j LUXURY

NN+ NoNoNo NN o
00000

Top-dowm view, perfect
for social media.

High-end look with
huury mling

Example Prompt:
“Cosmiatic products flat lay
on beige background,

top view, soft shadows,
organized laygut.”

Example Prompt:

“Leather handbag with gold
chain on black marble
surface, leowry lighting,
professional product shot.”

raflective

Al PRODUCT PROMPT STRUCTURE

Use this structure in your prompts:

[Product] + [Material] + [Color] +

[Key Features] + [Angle/View] +
[Lighting] + [Background] +

[Mood/Style] + [Purpase] + [Quality]

Example:

“Luury wristwatch, stainless steel case, black dial,
leather strap, front view, soft studio lighting.
black marble surface, premium and elegant mood,
for e-commerce, ultra datailed, BK.”

eya-catching style.

Example Prompt:
"Blua running shoos on

0

HOW TO WRITE PRODUCT PROMPTS

Start with the Product
Be clear about what the product is,

Add Key Details
Include materials, colors, size, and features.

Choose the Angle
Specify the view or shot type.

Set the Lighting
Describe the lighting for best effect,

Describe the Background
Mention the background or surface.

Add Mood & Style
Set the mood and styling of the shot.

Be Specific and Descriptive
The more details. the better the result,

COLORFUL & FUN TECH f MODERN

fe

Erisin_ wibirgnt s Clean, madern tech

product look.

Example Prempt:

“Laptop opan on a dask

colorful background, with plant and acoessorias,
vibrant lighting, enargaetic modemn satup. natural
and modern mopd.” window light,”

COMMON MISTAKES
@ Lking vague or gendrnic prompts.
© Mot mentioning important product detals,
@ Ignaring lighting and background.
© Overloading the prompt with unrelated details.
& Not specifying the angle of purpose.

Avoid these mistakes and write clear, detailed
prompts for the best product images.




The Complete Guide to Al Image Prompts

. ol CHAPTER 18 .

BUSINESS
PROMPTS

Visuals That Communicate,
Impress & Convert

Business prompts help Al create professional
images for marketing, branding, presentations,
social media, websites, reports, and more.

Use the right details to get visuals that build
trust, deliver your message, and support

your business goals.

Jehangir Ahmed

KEY POINT

Clear business prompts save time,
strengthen your brand, and help you
connect better with your audience.

ESSENTIAL BUSINESS ELEMENTS HOW TO WRITE BUSINESS PROMPTS

VAGUE vs, SPECIFIC BUSINESS PROMPTS

¥ VAGUE (Weak) ~ SPECIFIC (Strong)

A modern boardroom meeting
with o diverse team discussing
strategy

Define the Objective
Enow what message you want to deliver.

Business Type
Specify your industry or niche.
@ A businass mauting Purpose

Be Specific
Explain the goal of the image.

Use details about industry, people,

©0

© Achart » @ A 3D bar chart showing sales 0 :'”*::’"C:m ) setting. and style.
i on are t . 3
growth with upward armow anti you are targeting Highlight Key Message
0 Aream working » @ Ateam of professionals 0 Setting Include text, quotes, or data if needed.
brainstorming around a glass Describe the environment or location,
wall with sticky notes @ People @ Match Your Brand
@ An office » & Asleok modemn office with Include roles, actions, expressions. Use brand colors, tone, and identity.
hatural ioht el /Ao Data & Visuals Choose the Right Format
@ A marketing post » @A !-_mfi&l media post design for Add charts, graphs, numbers if needed. Decide if it's for social media, web,
2 digital marketing agency Branding & Style print, or presentation,
DA tntksaesgn 0O ‘;ﬂ e Mention colors, logo, typography, style. @ Keep It Professional
; X Mooad & Tene Use clear, confident, and positive
© A brochure » @ Atrifold tnsinasa brochure Professional, inspiring. confident, modaern, language.
layout for a real estate company
@ Details That Matter Review & Refine

o

Add unique details that tell your story. Adjust details for the best results.

BUSINESS IMAGE STYLES (EXAMPLES)

REAL ESTATE EDUCATION

CORPORATE E-COMMERCE CONSULTING

STARTUP MARKETING FINANCE

Proportion, imeriors, Strategy, planning,

architecture, listings. solutions, achvisary.
Example Prompt: Example Prompt: Example Prompt: Example Prompt: Example Prompt: Example Prompt: Examphe Prompl:
“A corporate boandroom “A digital marketing “A financial report “Modem honsry house “E-commence product A teacher presenting “Butiness consultants
msating with & tearm compaign flat Ly with with charts, calculator, ex1BTHOF Bt Sunset, diaplay with shopping cart  to students in a modern discussing strategy
anabyzing quarterhy smartphane, charts, and pen on a wooden architectural and phone showing clasaroom with digital with charts and laptop
results on a large screen, and social media icons.”  desk, profeasional” phatography stybe” online stors.” whiteboard.” on dosk.”
phatorealistic

Al BUSINESS PROMPT STRUCTURE
Use this structure in your prompts:

PRO TIPS

@ = Use real business scenarios for better results.

= Add numbers, charts, or infographics when needed.
= Specify camera angle and compasition.
* Use natural lighting for realistic images.

o COMMON MISTAKES
@ Using vague or generic prompls.
© Mot mentioning the purpose of the image.
© Ignoring target audience and message.
© Overloading the prompt with too many details.
@ Not specifying style or mood.

P
Erd

[Business Type] + [Purpose] + [Audience] +
[Setting] + [People] + [Key Elements)]
+ [Visual Style] + [Mood/Tone] + [Details]

= Keop prompts detailed but clear, Exampla:

“A digital marketing agency team planning a
social media strategy for clients, in a modemn
affice with laptops and charts on the table,
clean and professional style, bright and
mativating moed

Detailed prompts = Professional images
that deliver results.

Avoid these mistakes and write clear, focused
prompts for the best business images.
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SOCIAL MEDIA
PROMPTS

Create Scroll-Stopping Content
That Gets Results

Social media prompts help Al generate engaging
images that attract attention, build connections,
and boost engagement. Perfect for posts,

ads, stories, reels, and more.

Jehangir Ahmed

KEY POINT

Great social media images grab
attention in seconds and communicate
your message clearly.

VAGUE vs. SPECIFIC SOCIAL MEDIA PROMPTS
X VAGUE (Weak) + SPECIFIC (Strong)

© A social media post " A modemn Instagram post for a
fitness brand with a motivational
quote

ESSENTIAL SOCIAL MEDIA ELEMENTS

Platform

Specily the platform (Instagram, Facebook, etc.).

HOW TO WRITE SOCIAL MEDIA PROMPTS

Define the Platform
Mention the social media platform.

Post Type

Cheoase the Post Type
Post, story, reel cover, carousel, thumbnail, ad, ete.

@ A Facebook pest Specify the type of post or content.

- Purpose
% A Facebook post for a webinar Infarm, promets, educate, entortain, inspire, te. Describe the Message
© An Instagram story announcemant with bald text Audience Include the main text or headline,

and ioons = .
Define your target sudience. Add Visual Details

A motivational image
L mtivaticeal Mention images, icons, graphics, style.

v A colorful Instagram story
template for a summer sale

v A YouTube thumbnail for a video
about Al tools with bold text

Message

Include main text, headline, or key message.

© A promotional post Include Branding

Visual Style

@ A YouTube thumbnail

and a person

& A minimal quote post with

o

Madem, minimal, bold, colorful, elegant, etc.

Colors & Branding
Mantion brand colors, logo, fonts if needed.

Add colors, logo, fonts if needed.

Set the Mood
Define the tone and emotion.

€ A sale announcement elegant typography and soft

background

& A product launch post for
Linkedin with clean design
and brand colors

Layout & Compaosition
Text placemant, image focus, balance, spacing.

Call to Action [CTA)
Add CTA like “Shop Mow™, “Leann More™, elc,

Maood & Tone
Fun, professional, inspiring, urgent, friendly, ete.

SOCIAL MEDIA IMAGE STYLES (EXAMPLEE)

Add Call to Action

© A quote image Incluede CTA to get engagement.

Be Clear and Specific
The more details, the better the result.

INSTAGRAM POST INSTAGRAM STORY FACEBOOK POST LINKEDIN POST YOUTUBE THUMBNAIL PROMOTIONAL AD
J NEW ARRIVAL
FREE Building
R0 SUMMER WEBINAR Batiar SNEAKERS
ND Busi . MAX COMFORT.
RO SALE crRowyour [ Tusmgsse JETE: 5
BOD R BUSINESS = ogether )
% WITH Al s Ser sotetions bor
OFF astanger futare
GET 20% OFF
D Tooky o
T == | [ svor ow |
Exarmple Prompt: Example Prompt: Example Prompl: Example Prompt: Example Prompt: Examgle Prompt:

A YouTube thumbnail fior a vides
on Al taols, bold wext, bright
colors, and exprestive porson.

%

A clean Linkedin post about
business growth with modem
dosign, and brand colors,

A promational ad pest for new
sneakers with offer text, product
image, and call to action.

A professional Facebook post
for a wabinar ovent with details,
icons; and call to action.

A modem Instagram post for a
fitness brand with a motivational
quote, bald typography,

and brand colors.

A wibrant Instagram story for a
summar sale, tropical theme,
bold text, and call to action,

@ PRO TIPS
+ Use high contrast colors for better visibility,
+ Keap text short, cloar, and aasy to read,
* Use large fonts for haadlines
+ Add emotions and human alements.
= Dasign for mobile-first (vertical formats).
» Test different styles to see what works best.

COMMON MISTAKES

B Using vague or generic prompis,
& Too much text in the image.

@ Al SOCIAL MEDIA PROMPT STRUCTURE
Usar this structurs in your prompts:

[Platform] + [Post Type] + [Purpose] +
[Audience] + [Main Message/Text] +
[Visual Style] + [Colors/Branding] +
[Layout/Compesition] + [Moed] + [CTA]
Example:
"Instagram post for a fitness brand,
motivational purposs, for young adults,
Text: "Stronger Every Day!” with bold
typography, blug and orange colors,
modern style, contered layout, energetic
maood, CTA "Join Mewl!™

@ Wrong aspect ratio for the platform.
& Ignaring brand colors and style.

& No clear message or call to action.
@ Overloading with too many elements.

Eye-catching visuals + clear message =
more engagement!

Clear prompts create clear, engaging,
and high-performing social media content.




The Complete Guide to Al Image Prompts

CHAPTER 20
\) .
GO GREEN

POSTER ROCK SAVE EARTH
PROMPTS KN = |

Design Powerful Posters \
That Grab Attention

Poster prompts help Al create eye-catching,
high-impact designs for events, promotions,

announcements, branding, and more. Perfect
for print, digitar Sharing, and aduertising. SATURDAY CITY ARENA

25 MAY 2024 YOUR CITY
M
KEY POINT
E A clear poster prompt includes the purpose,

audience, message, style, and layout for

Jehangir Ahmed

»—— — ¢ —  ——  —»

LIMITED TIME ONLY

ON ALL ITEMS

0006

REDUCE  REUSE  RECYCLE

TOGETHER FOR
A BETTER TOMORROW

ESSENTIAL POSTER ELEMENTS

VAGUE vs. SPECIFIC POSTER PROMPTS
What is the poster about?

& A concert poster W A rock concert poster with bold Headline
typography, stage lights, and
¥ crowd silhouette

maximurm impact.

HOW TO WRITE POSTER PROMPTS

Define the Purpose
Know why the poster is being created.

Know Your Audience

(R imaemdaimg & Boic; Clem, typaarapty: Understand who will see the poster,

Subheadline
Supporting text that adds more detail.

@ A sale poster
W A summer sale poster with

Bright colors, big discount text, Highlight the Message

Write the main headline or offer clearly.

@ A sports poster
P
& A festival poster » Add Visual Details
Mention images, icons, illustrations,
or background.

and clean layout Visuals
% A football match poster with 0 Images, illustrations, or graphics
team bogos, stadium background, that grab attention.
and match detalls Details
W A music festival poster with 9 Date, time, vanue, offer, or key information.
colorful paint splash, lineup,

@ Abusiness poster 3>

@ A motivational poster Include Key Information

» Branding E " s
[E Add date, time, location, or con nfao,
B A party poster » Ciaba: i & Logo, colors, and fonts for consistency. dd date, time, location, or contact info
W A business workshoy ster
; with professional Ia;o: icons, [E) Lovout aetiths St.yle & Mood
O Amovie poster » : ] Organized arrangement for easy reading. Modern, vintage, minimal, bold, elegant, etc.

and key bonafits
Color Scheme
Calors that match the mood and audience.

Choose Celors & Fonts
Mention preferred color scheme

W A motivational poster with
mountain background and

inspirational quote Call to Action (CTA)
W A birthday party poster with Tell the audience what to do next.

balloons, confett], and fun fonts Mood & Style

and font style.

Include CTA
Tell people what action to take.

W A movie poster with dramatic
scend, title, tagline,
and ralease date

Define the overall feel of the poster. A
Be Clear & Specific

The more details, the better the result,

©0 000 000O0

POSTER STYLES (EXAMPLES)

EVENT POSTER SALE POSTER SPORTS POSTER BUSINESS POSTER FOOD POSTER MOTIVATIONAL POSTER

ER OF SEASON CHAMPIONS DIGITA HE B
st - | SALE | W ) e | soeen | S
FES”VAL " ‘ FINAL MMI.JH " = ! ,' ARD

gHT | LIVE BANDS | oD

Ll
0 Wi

Y 20-22

JUNE 2024

r
1%

SAT 18 MAY | 7:30 PM

T T ST HATIONAL STADIUM

LIMITE D THl, DALY
L BCoa

GET W

Example Prompi:

A wibrant mudic festival podter
with neon lights, erewd. bold
typography, and event details.

Example Prompt: Example Prompi: Example Prompt: Example Prompt:

A modem sale poster with A foothall match poster with A professional workshop poster A food poster for a burger
big discount text, bright colors.  team logos, stadium background,  with icons, speaker image, and with appatizing image, price,
and clean Layout. and match information. key benofits and bold foxt,

PRO TIPS @ Al POSTER PROMPT STRUCTURE
Keop the headline short and powerful, Use this structure in your prompts:

[Purpose] + [Audignce] + [Headline) +

[Subheadline] + [Visuals] + [Details) +

[Style] + [Color Scheme] + [Layout] +
[Mocd] + [CTA]

Example Prompt:

A motivational poster with
mountain background and
inspirational quete.

0 COMMON MISTAKES
E’ U:ing gL or gl,mo(ic prompls,

Too much text in the poster,

Uz high contrast for better visibility.

-

Leavie anaugh white space. Poor color contrast,

Ll

Use hagh quality images and graphics. Wrong image style for the message.

-

Make sure all key infio is easy to read. Example:

“A modern ovent poster for a rock concort for young
aduits. Headline "Rock Night™ in bold grunge font.
Include stage lights, guitarist silhoustte, date 25 May
2024, 8 PM, City Arena. Use black and red color scheme,
high contrast, energetic mood, CTA “Tickets Available
MNaw™."

Ovarloading with teo many alements,

0000

Test different styles for your audience. Mot including key details or CTA,

A great poster communicates in seconds
and creates a lasting impact!

Avoid these mistakes and write clear, detailed
prompts for stunning poster designs.

www.idealicl.com
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COMMON MISTAKES

AVOID THESE. WRITE BETTER. GET BETTER RESULTS.

Even small mistakes in your prompt can lead to average or unusable images.

Avoid these common errors and level up your results instantly.

=

F

0 BAD PROMPT (Poor Results)

€ Toovague and unclear

Example Bad Prompt:
“A building in the city.”

# MISTAKE

Being Too Vague

Missing Key Details

Mo Clear Subject

Ignaring Style & Mood

Too Much Text in Prompt

Unorganized Prompt

Conflicting Instructions

Using Generic Words

Mot Defining Audience
or Purpose

PRO TIPS

WHY IT'S A PROBLEM

Al doesn't know what
you really want,

Impartant elements are
left out.

Al may generate the
wraong focus.

Results lock flat and
unprofessional,

Al gets confused with
too many instrections.

Mixed instructions
create random results.

Confusing directions
cancel each other out.

Results look commaon
and boring.

Image may mot match
your goal,

Start simple, then add details gradually.

= Use strong, descriptive, and visual words,

#  Always define style, mood, and lighting.

+  Test different versions of your prompt.

* Learn from results and keep improving.

Great prompts are learned,

not inherited!

www.idealicl.com

A luxury living room interior, modern design,

city view through large windows, sunset lighting,
warm and cozy mood, neutral colors with gold
accents, wide angle, ultra realistic, 4K, no people,

€) Missing important details
P il 0 Mo style or mood mentioned
e Al has to guess everything

€} Leads to generic results

HOW TO FIX IT

Be specific and detailed @

in your deseription,

Add details: subject,
setting, style, colors,
lighting, mood.

Clearly mention the
main subject.

Add style, mood,
atmosphere, and
art direction.

Keep it clear, short,
and organized,

Use a clear structure
(Subject + Details +
Style + Mood).

Keep instructions

consistent and aligned.

Use powerful,
descriptive, and
uniqué words.

Think about where
the image will be
used and for whom,

Al SHORTCUT

Use this quick formula for better prompts:

KEY POINT

A great image starts
with a great prompt.

Avoid mistakes, follow structure,

and describe clearly.

o GOOD PROMPT (Better Results)

#
\.'l
.'O\
1
@ --
L J

Subject + Details + Setting + Lighting +
Style + Colors + Mood + Composition +

Quality + Negative (if needed)

Example:

no text.”

MISTAKE

Example Good Prompt:

“A modern glass office building in a city at sunset, cinematic
lighting, warm colors, dramatic sky, ultra realistic, high detail.”

TOP 18 COMMON PROMPTING MISTAKES

Ignoring Lighting

Mot Mentioning
Compasition

Forgetting Camera Angle
Ignoring Color Scheme:

Low Detail Requests

Owerloading with
Too Many ldeas

Using Negative Words
Incorractly

Forgetting Branding
Elements

Mot Reviewing &
Refining Prompts

[
]
]
(]
<
]
]

WHY IT'S A PROBLEM

Bad lighting ruins
the image.

Image may look
imbalanced.

Angle changes the
whole story.

Colors may not match
YOUT VISION.

Leads to low quality
or blurry results.

Al gets confused
and mixes things up.

Al may still include
what you don't want,

Image may not match
your brand.

Small changes can
make big differences.

Is my subject clear?

@ Clear and specific

@ Includes details and context
@ Mentions style, lighting, mood
& Al understands the vision

& Creates professional results

HOW TO FIXIT

Specify lighting: natural,
studio, soft, dramatic,
golden hour, etc,

Use composition tips:
centered, rule of thirds,
wide shat, close up, etc.

Mention angle: eye
level, top view, low
angle, close up, etc.
Mention colors or mood:
vibrant, pastel, dark,
monechrome, ete.

Ask for high detail,

ultra realistic, 4K,
high resalution,

Focus on one main idea

per prompt.

Use negative prompts
properly: “without text,
without lege, no people”™

Add brand colors, logo

placement, or brand
style if needed.

Test, review, and
improve your prompts
regularky.

QUICK CHECKLIST

Before sending your prompt, check these:

Have | added important details?

Did | mention style, lighting, and mood?
Is ry prompt organized and consistent?
Have | removed anything | don't want?
Is the prompt focused and specific?

Did | ask for the quality | need?

A few extra seconds in your prompt can

save hours of editing later!

0332-0431668
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READY-TO-USE PROMPT STRUCTURES FOR ANY IDEA

Use these proven prompt templates to create stunning, professional images
faster. Just fill in the brackets with your details and get amazing results.

n GENERAL SCENE

[Subject] in [Setting]. [Time of day],

a ARCHITECTURE / INTERIOR

A [Type of building/Raom] with [Details),

L ]

KEY POINT

Templates save time and improve

consistency. Customize the details,

generate, and refine fer perfection.

UNIVERSAL PROMPT FORMULA

1. SUBJECT
[Lighting]. [Mood], [Style], [Details], [Materials/Colors], [Lighting], [Mood], What is the main
[Camera angle], [Quality]. [Style], [Angle], [Quality]. subject?
Example: Example:
A cozy wooden cabin in the mountains, sunrise, A modern living room with wooden furniture, 2. SETTING
Where is it?

warm golden light, peaceful mood, realistic style,
lake reflection, wide angle, ultra realistic, 4K.

a PRODUCT PHOTO

neutral colors, warm lighting, cozy mood,
modern interior style, wide angle, ultra realistic, 4K.

a FOOD / DRINK

(Place / Background)

3. TIME & LIGHTING
Time of day and

lighting type
A [Product] on [Surface/Background], ,’ ’s [Food/Drink] on [Plate/Surface],
[Lighting], [Style], [Details], [Angle], [Background], [Lighting], [Style], 4. MOOD
[Focus), [Quality]. ' [Details], [Angle], [Quality]. What feeling

Example: Example: should it create?

A black smartwatch on a wooden table, A plate of pasta with tomatoes and basil,

soft studio lighting, minimal style, clean background, on a rustic table, natural light, appetizing style, 5.STYLE

front angle, sharp focus, high detail, 4K, clase-up shot, high detail, 4K, Art style or
photography style

B PORTRAIT E TECH / GADGET T

. A [Persen] [Age/Gender] with [Expression],

wearing [Clothing], [Background], [Lighting],

- [Mood), [Style]. [Camera angle]. [Quality].

Example:
A young woman smiling, wearing a denim jacket,
urban background, natural light, happy mood,

[Gadget] on [Surface], [Background],
[Lighting]. [Style], [Details], [Angle],
[Fecus], [Quality].

E

Example:
A laptop on a desk with plants,
soft natural light, minimal ityle, clean background,

cjoflijojof«jola

Important objects,
textures, colors, etc.

7. CAMERA ANGLE
Angle, perspective
or compaosition

realistic style, eye level shot, ultra realistic, 4K, side angle, sharp focus, ultra realistic, 4K. 8. QUALITY
Quality level
(e.g., 4K, ultra

@) susiness / oFFicE €) sociaL Mepia PosT St )

[Scene] in an office, [People/Objects],
[Lighting]. [Mood], [Style], [Details],
[Angle]. [Quality].

Example:
A team of professienals discussing in a modern office,

[Main subject] with [Text/Quote if any],
[Background]. [Colors]. [Moed],
[Style], [Details], [Quality].

W

Example:
Mativational quote: "Stay Peositive, Work Hard,

STYLE SHORTCUTS

Realistic / Photorealistic

bright natural light, productive mood, realistic style, Make It Happen® on a mountain background, + Cinematic
laptops and charts, wide angle, high quality. vibrant colors, inspiring mood, modern style, 4K. « Minimalist
+ 3D Render
B naTure / LANDSCAPE ) rantasy /sci-Fi L ey
[Landscape] with [Elements], [Time of day]. [Scene/Subject] in a [World/Setting]. * Qil Painting
[Weather], [Lighting], [Mead], [Style], [Lighting]. [Moad], [Style], [Details], + Vintage
[Details], [Quality]. » v [Camera angle]. [Quality].

Example: Example: Evb "
A beautiful waterfall in a forest, morning, A futuristic city in the sky, neon lights, ¥ P
misty weather, soft light, tranquil mood, realistic style. sunset, dramatic mood, sci-fi style, + Fantasy Art

recks and greenery, ultra detailed, 4K,

PRO TIPS

flying vehicles, wide angle, ultra realistic, 4K,

QUICK EXAMPLES

Cartoon / lilustration

A

CUSTOMIZATION GUIDE

CATEGORY SHORT EXAMPLE PROMPT

Be specific, not general. 2
0 : , ! ¥ e e e i o Choose a template that fits your idea.
© Addimportant details. e peacoful mood, realistic, wide angle, 4K g Replace the text in brackets with your details.
@ Mention lighting and mood. Product Phote % Perfume bottle an marble, soft light, E) Add or remove elements as needed.
g Use the right style. umury stylo. close-up. high detadl, 4K @) Adijust style and moed to match your vision.
Choose the best angle, A A man with glasses, confident look, 2
©  Always ask for high qualit ek 3 city background, natural light, realisic, 4K 0 Genurais isiage.
¥s gh quality. A g s  Review and refine the prompt if needed.
Faod f Drink e = o
Better prompts = Better images. i I'ﬂh_t' =i - be:u et Practice more, experiment often,
Small details make a big difference! Fantasy 4 dingon fying e o s,

dramatic sky. fantasy art, ultra realistic, 4K and create like a pro!

www.idealicl.com
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KEY POINT

A great prompt + the right details
= Amazing image
Use this cheat sheet before every

YOUR QUICK REFERENCE FOR PERFECT PROMPTS PIEMIBIL: S Lms A ipIov

results instantly.

Use this cheat sheet to write better prompts, remember key
elements, and get professional results every time.

CATEGORY EXAMPLE PROMPT

SUBJECT SETTING LIGHTING MOOD DETAILS ANGLE QUALITY

A young woman smiling, wearing a denim jacket,
Portrait urban background, natural light, happy mood,
realistic style, eye level shot, ultra realistic, 4K

A beautiful mountain lake at sunrise, soft golden
Landscape light, calm water reflection, vibrant colors,
realistic style, wide angle, ultra detailed, 4K

Use this formula in every prompt:
[Subject] + [Setting] + [Lighting] + [Mood] +
[Style] + [Details] + [Angle] + [Quality]

3. STYLE GUIDE (CHOOSE YOUR STYLE)

A black smartwatch on a wooden table, soft studio
Product Photo lighting, minimal background, premium look,
sharp focus, high detail, 4K.

A plate of fresh pasta with tomato sauce and basil,
Food on a rustic wooden table, natural light,
appetizing style, close-up shot, high detail, 4K,

{J % ¢ B E] De

@ Realistic / Photorealistic @ Cyberpunk
@ Cinematic @ Fantasy Art A modern glass office building in a city at sunset,
@ Minimalist ® Black & White Architecture warm sky colors, reflections on glass, cinematic
© 30 Rend © HOR style, wide angle, ultra realistic, 4K.

nder
@ Watercolor @ Macro Photography A laptop on a desk with plants and a coffee mug,
@ Oil Painting © Isometric Tech minimal setup, soft natural light, modern style,
® Vintage O Low Poly clean background, ultra realistic, 4K.
@ Cartoon / lllustration @ Line Art / Sketch

Natural Light Soft, realistic, perfect for most scenes G Eye Level Natural perspective, great for portraits and most scenes
_':I.l_ Golden Hour Warm, dramatic, best for landscapes & portraits ‘.‘ Low Angle Makes subject look rhul and dominant
Q" Studio Light Controlled, clean, ideal for product photos
: g - i ﬁ High Angle Looks down on the subject, good for storytelling
Backlight Creates silhouettes and depth
= n Close-Up Focus on details and emotions
®: Neon Light Colorful, vibrant, great for cyberpunk scenes
T ﬁ Wide Angle Captures more area and background
@) Soft Light Smooth shadows, gentle and pleasing

Q Top View (Flat Lay)  Perfect for food, products, and layouts

6. QUALITY BOOSTERS (ALWAYS ADD) 7. MOOD GUIDE (SET THE FEELING)

@ Ultra realistic @ High quality wr Happy Eright colors, smiling, energetic 9 Mysterious Dark tones, shadows, moody
@ High detail @ Detailed textures

@ 4K resolution © Perfect lighting == Calm Seoft colors, peaceful, relaxed m Futuristic ~ Meon lights, tech, advanced

© Sharp focus @ Realistic colors o Dramatic  Strong contrast, dark, intense . Vintage Ohd style, retro colors, classic
@ Professional photography @ Depth of field

& Fine details & Clean and clear . Romantic  Warm tones, soft light, intimate Inspirational Uplifting, bright, motivating

8. QUICK CHECKLIST BEFORE YOU HIT GEMNERATE
LI o —
@ 9 « © @ = B O @

Is the subject Is the setting Is lighting Is the mood Is the style Are important Is the angle Is quality
clear? mentioned? specified? included? chosen? details added? mentioned? specified? READY TO
; : d ; GENERATE!
@ PRO TIP REMEMBER e SAMPLE QUICK PROMPT
Start simple, then add details gradually. Better prompts = Better images \::::::ﬂ?ts::pclar:::r::a:ar:::n?m:?;g;t -
Test different versions and keep improving. Small details make a BIG difference! L b il yle,

wide angle, ultra realistic, 4K.”

www.idealicl.com 0332-0431668
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< HOW TO USE
R 0 M PT B U I L D E R @ Fill each section with your idea details.

@ Be specific and descriptive.

WORKSHEET

@ Review your prompt and generate!
PLAN YOUR PROMPT. GET PERFECT RESULTS.

Use this worksheet to build detailed, high-quality prompts
step-by-step for any image you want to create.

POWER WORDS (B0OOST YOUR PROMPTS)
g suesecr [ POWER WORDS (50051 YouR 0w |
d Whgt is the main _ QUALITY
subject? x r 1
Example: ultra realistic, 4K, 8K, high detail,
A girl, a.maunt.&m, sharp focus, best quality, masterpiece
a laptop, etc.
E SETTING sl LIGHTING
Where is it? 3 ?\'- natural light, golden hour, soft light,
[F‘IacefBat:;kgmund} studio lighting, neon light, dramatic light
Example:
Beach, office, &
farest, city, etc. @ STYLE
¥ cinematic, photorealistic, 3D render,
B TIME & LIGHTING llustration, watercolor, digital art,
When is it? cartoon, fantasy art
What kind of lighting?
Example: e MOOD
Slﬁ_&t.ﬂ_ﬂ;ﬂmiﬂg F peaceful, dramatic, mysterious, joyful,
S FOht, SoLgi ohc. calm, vibrant, dark, moody
3 moop
O —
‘What feeling or Pp— PETAILS ¢
atmosphere? S== intricate details, highly detailed,
Examgplo: realistic textures, fine details,
Happy, calm, dramatic, depth of field
mysterious, atc.
o = "
B smvie #"% COLORS

‘." vibrant colors, pastel tones,
warm colors, cool tones,
manochrome, vivid

‘What art style or
visual styla?

Example:
Realistic, cinematic,
watercolor, 3D render, ate. ;E-i COMPOSITION
ﬂ DETAILS ——d  ryle oi' tF?irds, centere# compaosition,
leading lines, symmetrical,

Important objects,

minimal background
textures, colors, etc,

Exampla:
Red dress, wooden table, CAMERA
rain droplets, flowers, etc. a wide angle, close-up, macro lens,
long shot, shallow depth of field,
ANGLE / VIEW s o

From which angle
or perspective?

o= Y QUICK CHECKLIST

close-up, wide angle, etc.

B auauty
What quality level
do you want?

Example:
4K, ultra realistic,
high detail, sharp focus.

YOUR COMPLETE PROMPT (FINAL OUTPUT)

Is the subject clear?

Is the setting mentioned?

Is lighting specified?

Is the mood included?

Is the style chosen?

Are important details added?
Is the angle / view selected?

Is the quality level specified?

00000000

Combine all the details above into one perfect prompt.

@ PRO TIP
FINAL PROMPT EXAMPLE T meg Speciic you ars,

the better the Al understands.

EXAMPLE: STEP-BY-STEP

Save your best prompts
Keep learning & keep creating!

Subjle-:r A mo?ler\n glass office building “A modern glass office f;l...rﬂding ina blg city Add details like colors, lighting,
A Setting In a big city ] at sunset, warm golden light, pm_:%;s-nna! el AWabyleNact] catalltsfox

E] Time & Lighting At sunset, warm gelden light and inspiring mood, photorealistic, X

B Mood Professional, modem, inspiring cinematic style, glass reflection, amazing results.

B suyie Phatorealistic, cinematic green plants, busy street, low angle,

B Details Glass reflection, green plants, busy street wide view, ultra realistic, 4K, high detail.” +  Good prompts = Great images

B Angle / View Low anglo, wide view 1 i L De““_s make a BIG di{'_Fe'E"’EE
ﬂ Quality Ultra realistic, 4K, high detail ol = 3 = ~— ; : Expariment, test, and improve

www.idealicl.com 24 0332-0431668
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RESOURCES

TOOLS, PLATFORMS & LEARNING MATERIALS
EVERYTHING YOU NEED TO MASTER Al IMAGE PROMPTS

Use these trusted resources to create, learn, practice, and stay inspired.

The right tools and knowledge will take your skills to the next level.

1. Al IMAGE GENERATION PLATFORMS

Midjourney

Powaerful Al for stunning, artistic and
highly detailed images.

Waebsite: midjourney.com

DALL-E 3 (via ChatGPT)

Create realistic and creative images
with simple or detailed prompts.

Access: chat.openai.com

Stable Diffusion

Open-source Al for full customization
and advanced contrel,

Website: stability.ai

2. HELPFUL TOOLS & APPS

Google Lens

Find references, objects, and
visual ideas instantly.

Coolors

for your prompts and designs.
Website: coolors.co

Remove.bg

Remove backgrounds
from images easily.
Website: remove.bg

The Complete Guide to Al Image Prompts

Jehangir Ahmed

Create beautiful color palettes

KEY POINT

Great prompts come from
practice + the right tools +
continuous learning.

Explore, learn, and keep improving!

3. LEARNING & PRACTICE RESOURCES

Prompt Engineering Guide
Learn the basics and advanced
techniques of prompt writing.
Website: platform.openai.com/
docs/guides/prompt-engineering

YouTube Channels
Explore tutorials, tips,
and prompt strategies.

Search: “Al Image Prompts”
or “"Prempt Engineering”

OpenAl Help Center
Official guides, updates,

L[]

LetsEnhance and model information.

Canva Al

Easy-to-use Al image generator
perfect for designs and social media.
Website: canva.com

Upscale and enhance image Website: help.openai.com

quality online.

Website: letsenhance.io Reddit Communities

Join Al communities,

share prompts and learn,

Search: r/midjourney
r/StableDiffusion

Pinterest

Find inspiration, styles,
compaositions, and ideas.
Website: pinterest.com

Adobe Firefly
Safe for commercial use, integrated
with Adobe Creative Cloud.

Website: firefly.adobe.com
Blogs & Articles

Stay updated with the latest
Al news and techniques.

Example: towardsdatascience.com
neural.love, futurepedia.io

MNotion / Evernote

Microsoft Bing Image Creator
Free and fast Al image generator
powered by DALL-E.

Website: bing.com/images/create

Organize your prompts,
ideas, and references.
Website: notion.so / evernote.com

oo oB

4. PROMPT INSPIRATION SOURCES

. Photegraphy Art & llustrations «3%%  Movies & Games Mature & Travel Books & Magazines g+ Your Imagination

“ Study real photos for Explore different art h Got cinematic scenes. Landscapes, wildlife, l. Use layouts, fashion, ¥ . Combine ideas,
lighting, angles, styles, eras, and characters, and architecture, and interiors, and visual = experiment, and
compaoasition, techniques for world-building cubtures fram storytelling ideas. ereate something
and details. creative ideas, inspiration, around the warld, unigua!

5. FILES, FORMATS & RESOURCES 6. PRACTICE IDEAS 7. RECOMMENDED CHECKLIST

E Image Formats Q Create one image every day. a Choose the right platform for your needs.
T;:; ::ihfoul;;;a::?;:::‘rf'wb e Try the same prompt in different styles. o Use reference images for better results.
Q Change one element and see the difference. 0 Experiment with different tools.
Free Stock Resources
I_i] Unsplash.com, Pexels.com e Recreate a real photo with Al ﬂ Learn advanced prompting technigues.
Pixabay.com @ Challenge yourself with new subjects. @ Save your best prompts.
P Organize Your Library @ Analyze great images and reverse @ Build your personal inspiration library.
- Keep your prompts, references, snginesr;the prompts. Q Keep practicing and stay curious!
and best outputs in folders.
Backup & Sync v PRACTICE + CONSISTENCY
6 Use Google Drive or Dropbox 4 = MASTERY * Great resources + Regular practice
to keep your work safe. The more you create, the better = Unlimited creativity!
you become!

0332-0431668
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FINAL TIPS

MASTER THE ART OF PROMPTING

Small improvements in your prompts = Big improvements in your results.

Jehangir Ahmed

KEY POINT

Great prompts are not about
luck, they are about clarity,
details, and creativity.

Master the basics, follow the
process, and your results will

always stand out.

Keep these final tips in mind every time you create a prompt.
Practice, experiment, and never stop learning!

TOP 12 FINAL TIPS

Q8

Q8
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GOLDEN RULES OF PROMPTING

Be Clear, Be Specific,

START WITH BE SPECIFIC FOCUS ON \&( Be Descriptive.
A CLEAR IDEA AND DETAILED LIGHTING & MQOQD o Clarity avoids confusion.
b ! Cd
Know exactly what you — Add as many relevant — . - Lighting and mood set il Add Details, Not Just Words.
want to see. A clear -Q details as possible. ) 7 ~ the tone of your image. \\/‘: Details create depth and realism.
vision is the first step Details bring your Choose them carefully
to a perfect image. image to life. for impact.
Wi Right Style + Right Mood
'-.:.'_,-‘_"/ = Perfect Image.
Match style and mood with
CHOOSE THE m PICK THE BEST NEVER COMPROMISE your idea,
RIGHT STYLE ANGLE & VIEW ON QUALITY
A0 Quality Matters Always.
Select a style that fits m The right angle can a Ahways ask for high ‘-\\I.rﬂ\:’ Never settle for average results.
your idea. The right completely change quality, high detail,
style makes your image the way your image 4K or ultra realistic & P v
look professional. looks and feels. results, .\ ", Small Cha"ges' B'g Difference.
iy Tweak cne element and
§ see the magic.
EXPERIMENT WITH m ADJUST AND m USE REFERENCE 4 Practice Daily.
DIFFERENT IDEAS REFINE IMAGES T R e
Try new combinations —_—— Mot perfect? Refine m Reference images the more you master.
of styles, moods, and =— your prompt, tweak halp Al understand

settings. Creativity
comes from practice.

THINK LIKE AN
ART DIRECTOR

Give directions like a
professional. Guide Al
with clear instructions
and purpese,

N B

the details, and try

again.,

SAVE YOUR BEST
PROMPTS

Keep a personal library /I

of successful prompts
and reuse them for
better efficiency.

e
accurately.

Is my subject clear?

Is the setting mentioned?
KEEP LEARNING

AND IMPROVING

Is lighting specified?

Is the mood included?

Is the style chosen?

Are important details added?
Is the angle [ view selected?
Is the quality level specified?

Al is evolving fast,
Stay curious, keep

practice, and level

00000000

up your skills.

If YES to all above,

you are ready to get
AMAZING RESULTS!

THINGS TO AVOID REMEMBER DAILY SUCCESS FORMULA

0000000

A

Being too vague or general

Providing too little detail

Ignoring lighting and mood

Using too many conflicting instructions
Poor quality settings

Not reviewing and refining

Expecting perfection in the first try

Avoid these mistakes and you will
see instant improvement in your results!

b4
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Al is your tool, your imagination
isthamen @+ e g g " °

Prompt Refine Generate

The better your prompt,
the better your image.,

?+

8 Amazing

Result
Details are the secret

behind stunni Its. .
b L The best way to predict the future

is to create it with Al.
Keep imagining. Keep prompting.
Keep creating.

*‘

0332-0431668

Consistency + Creativity =
Mastery.

You are not just writing prompts,
you are creating art with All

YOU HAVE LEARNED THE SKILLS. NOW IT'S TIME TO MASTER THEM.
Go out there, create, inspire, and make something incredible!

Your creativity + Al = Endless Possibilities.
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KEY POINT

CLOSING MESSAGE Toamb

YOU'VE LEARNED THE SKILLS. NOW CREATE YOUR WORLD.

You imagine it.

You started this guide to learn how to write better prompts, Al helps you bring it to life.
and today, you are ready to create amazing images with clarity,
confidence, and control. Every prompt you write is a step

d i ful skill of the f :
toward mastering a powerful skill of the future WHAT YOU'VE ACHIEVED
You now have the knowledge. The power is in your hands.

66 The best way
to predict the future
is to create it.

— Peter Drucker

You understand how Al image generation works.

You learned the 8 essential elements of a perfect prompt.
You explored different styles, angles, lighting, and moods.
You practiced with templates, examples, and worksheets.

You discovered powerful tools and reseurces.

You built the confidence to create professional-quality images.

O 000000

Use your imaginaticn You are now ready to turn ideas into incredible visuals.

Use your prompts.
Create a better future.

YOU DID IT!

Be proud of your progress.
This is just the beginning!

YOUR JOURNEY DOESN'T END HERE

O 0 0 6 O

KEEP LEARNING KEEP EXPERIMENTING KEEP SHARING KEEP CREATING KEEP DREAMING
Technalogy is evelving Try new styles, Share your creations, The more you create, Big ideas start
fast. Keep learning combinations, and ideas. get feedback, and the better you become. small. Dream big
new techniques and Experimentation leads inspire others in the Practice is the key and bring your ideas
exploring new tools. to ereativity. ereative community. to mastery. to life with Al

REI.:MBER THIS ALWAYS Credf wyg, /
E | Q| % | O | 9 G’" i /d

Good prompts Details create Creativity has Your unique style Consistency Th Idi -
lead to great realism and no limits—keep is your biggest turns practice & world 1s Waltlng
images. impact, imagining! strength, into mastery, to see what you can create.

Go create something amazing today!

/ Thank you for being a part of this journey.

I'm honored to help you unlock the power of Al image prompts.
w' Keep exploring, keep creating, and keep making the world more beautiful
"__'-"-—.--7— With }’UU" imaginatiﬂn-

Your creativity + Al = Endless Possibilities @

www.idealicl.com 0332-0431668
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ABOUT THE AUTHOR

EDUCATOR. TRAINER. DIGITAL CREATOR. MENTOR.

With a passion for teaching and a mission to empower
learners with modern digital skills, Jehangir Ahmed has
spent over two decades helping students, professionals,
and entrepreneurs grow through education and technalogy.

This guide is the result of his practical experience,
real-weorld projects, and dedication to making Al
simple, useful, and accessible for everyone.

€6 My goal is simple:
Teach skills that create opportunities

and change lives. . ® aa @_
31 = A2 !
(] A LITTLE ABOUT ME Teacher Al Trainer & Child & Parent Lifelong
ah \] Since 2001 Digital Creator Counselor Learner
@ Teacher since 2001 with a strong passion for education,
@ Al Trainer & Digital Creator helping thousands of learners I
master modern skills. | ] = i
Diplema in Child & Parent Counseling.
' : g | | To make advanced technology and Al tools easy to understand
@ Founder of Ideal Institute Gujrat - empowering students and accessible for everyone
through quality online & in-person courses. '
SN 5 | | believe that the right knowledge can open doors, create
@ Specialized in Al Tools, Digital Skills, YouTube, Canva, opportunities, and build a better future
Etsy, Freelancing, and Online Earning. i y
@ Believer in practical learning, creativity, and technology ﬁ Knowle-:lge shared grows
for a better future. A h g
‘ :;; Skills applied change lives.
\

J

L3} ) WHAT 1 DO Sl 37 ) MY CORE VALUES ~

ONLINE & IN-PERSON COURSES Integrity | believe in honesty, transparency, and building trust.
|| Practical, easy-to-follow training in Al, Digital Skills,
Freelancing, YouTube, Canva, and more.

Passion | love teaching and helping others succeed.

YOUTUBE EDUCATOR Excell T lity i hing | "
Crating high-cullity Sontarit so help larners xcellence 'ocus on quality in everything | create.

grow and succeed. Empathy | | care about learners and their growth.

DIGITAL CREATOR
Designing resources, templates, and tools that Sharing | share knowledge to create a positive impact.

h 4

]

o

@ Innovation || embrace new technology and creative ideas.

L

L]

@ Consistency | | believe in daily improvement and discipline.
o

make learning simple and effective. e —

MENTOR & GUIDE A MESSAGE FOR YOU

Guiding students and creators to turn their skills

into real oppertunities. You have the power to create amazing things with Al

Keep learning, keep practicing, and never stop believing

gav COMMUNITY BUILDER in yourself. The future belongs to those who learn today

e Building a strang learning community where

and create tomorrow.
E'\.reryone can gruw thEThel_ JW 74£ ” ! f
2

IDEAL INSTITUTE GUJRAT . Let's learn together.
OMNLINE & IN PERSON COURSES Let’s grow together.

Let's create a better future together.
@ www.idealicl.com \ / d 2
. 0332-0431668 A A THANK YOU FOR BEING

Q@ Gujrat, Pakistan A PART OF THIS JOURNEY!

www.idealicl.com 0332-0431668



THE COMPLETE GUIDE TO

Al IMAGE PROMPTS

This book is your complete roadmap to mastering the art
of writing powerful Al image prompts. Whether you are a

beginner or a professional, this guide will help you unlock
your creativity and turn your ideas into stunning visuals.

Understand how Al image generation works
Learn the basics and key concepts.

The 8 essential elements of perfect prompts
Master the building blocks of effective prompts.

Styles, lighting, angles & moods
Explore creative techniques for every type of image.

Templates, examples & cheat sheets
Use proven frameworks to save time and get better results.

Prompt builder, worksheets & resources
Practical tools and worksheets to improve your skills.

Tips, mistakes, and pro strategies
Avoid common mistakes and learn from the best practices.

WHAT YOU WILL LEARN

66 The only limit
to your impact
is your imagination.

WHAT YOU WILL ACHIEVE

Write clear, detailed, and effective prompts
for any type of image.

Save time and get professional-quality
images every time.

Boost your creativity and visual storytelling.
Use Al tools with confidence and control.

Stand out in your projects, business,
and creative work.
PERFECT FOR
Content Creators & Designers
Social Media Managers
Marketers & Business Owners

Students & Educators

Freelancers & Entrepreneurs

Anyone who wants to create
amazing Al images

KEEP LEARNING. KEEP CREATING. KEEP GROWING.

Technology is evolving fast, and so should you.
Never stop exploring, practicing, and improving your skills.

% YOUR CREATIVITY + Al = ENDLESS POSSIBILITIES *

ABOUT IDEAL INSTITUTE GUJRAT

We are committed to providing quality education
and digital skills training to help individuals
succeed in the modern world.

& Online & In Person Courses

& Practical Learning Approach

# Expert Trainers & Support

& Empowering Futures Since 2008

Scan to visit our website

and free learning materials.

for mare COUrses, resources,

_).

IDEAL INSTITUTE GUJRAT
ONLINE & IN PERSON COURSES

www.idealicl.com
0332-0431668
Gujrat, Pakistan

Nor®

info@idealicl.com

THANK YOU

for being a part of this journey.
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